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 1.Historical aspects of industrial development in Latvia  

 

The origins of Latvian industrial development originate in the second half of 

the nineteenth century, when the territory of Latvia was part of Russian empire. 

By the end of 19th century, territory of Latvia became industrially developed 

region of the Russian Empire. 

The main industries were metalworking and mechanical engineering, 

chemical industry, textile industry. Products were mainly exported to other 

Regions of the Russian Empire. During I st World War, the main part of 

industrial equipment enterprises was evacuated inland Russian Empire and no 

longer returned to Latvia. Received independence in 2018 Latvia had to re-create 

industry. In 1929, 48 thousand people, or about 2/3 of the total employed in 

industry (71 thousand) were employed in forestry industry, food industry, 

metalworking, machine industry and textile industry [7]. 

To period of the First Latvian Republic (1918-1940) includes the appearance 

of enterprises such as ―VEF‖ (production of telephones, radio and cameras, light 

bulbs, etc.), Radio Engineering (electrical engineering), ―Rīgas audums‖ (textile 

production), Fēnikss (production of railway cars), etc. 

During the period of Soviet Latvia, industrial development continued - under 

construction, large industrial enterprises, production depended on delivered from 

the republics of USSR raw materials and workers. Products manufactured on 

them mainly sent to the republics of the Soviet Union, the volume increased 

military products. 

After the independence restoration of the Republic of Latvia in the early 90s 

there was a rapid decline in industrial production, which was facilitated by a 
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number of factors. One was destroyed the national economic complex of the 

USSR, Latvia lost both the raw materials market and sales market, began to 

reorient to Western markets. However acutely the question arose of the 

competitiveness of manufactured products in conditions of free market. In 

addition, politicians were characterized by the desire rid Latvia of large industry 

as a legacy of the Soviet occupation regime. 

As a result, share of manufacturing in VAT decreased from 35.7% in 1991 

to 28.2% in 1993. From 1991-1995 industrial production declined by more than 

2/3. As a result the transformation of the Latvian economy ceased to exist a large 

the number of industrial enterprises, among which are known all republics of the 

Soviet Union enterprises as VEF, Alpha, Straume, RAF, Radiotehnika, Riga 

Porcelain Factory, Red Square, etc. Now dominated in the structure of Latvian 

manufacturing industry traditional industries are woodworking and food 

processing. They are important due to availability of local resources. 

Closure of a number of enterprises rise a problem of further use of relevant 

industrial zones in whose territory hosted these industrial enterprises and related 

auxiliary and service facilities, as well as energy facilities, garages, warehouses, 

driveways, freight stations, moorings and others transport and engineering 

facilities. 

In modern conditions, most scarce resource is time. The processes of vital 

activity in society are accelerated, in connection with which people there are 

fewer opportunities for free time. [10, 11, 12] 

As a result, trend  towards comprehensive services is growing. As well as 

this changes the attitude of consumers to the place of consumption.[14, 15] 

In this regard, the concept of shopping malls has been changed - the main 

value is trade space does not become products sold in trade malls, and process of 

human interaction with space for relaxation and trade. In this regard, shopping 

malls acquire properties of exhibition, leisure, health complexes, in which the 

process of commodity cash flow is disguised as a process of sharing knowledge, 

information, games for all ages and social groups, and sometimes completely 

absorbed by these processes, it becomes part of them [8, 13]. 

Latvia has already gained some experience in creating trade communication 

and recreational spaces in the former of industrial enterprises (table 1). 

 
Table 1. Use of territories of the former industrial zones of Riga for creation of commercial 

communication and recreational spaces 

Popov Radio Factory  2019 2019 -  Imanta Retail Park in a four-floor building 

In the building of ex factory. Besides trading places, 

there planned to build cinema, fitness club, trampoline 

park etc. [5] 

Riga Electrotechnical Factory 

VEF 

 

1/5 of the factory territory has been taken by shopping 

center "Domina".  

For the visitors ,opened fitness club with SPA area, 

restaurants, cafes, sports-bar, casino, children's 

playground. 

Riga factory of semiconductor The main buildings of the factory were sold to 
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devices "Alpha" Norwegian company Linstow-Varner, 2001 they 

opened the largest shopping center in Latvia. Today it 

calls Alfa shopping park with : cinema, restaurants, 

park, fitness club, entertainment area for children and 

young people. 

Riga factory of industrial robots Currently under construction of «Rimi Aleja». 

Riga porcelain and faience factory  

(S. Kuznetsov porcelain factory) 

In 2019, Akropole shopping and entertainment center 

was opened on the factory territory with shops, 

restaurants, ice arena, a cinema, and bowling [6]. 

 

Shopping and entertainment centers attract large flows of people, like locals 

and tourists. Visitors has to be provided not only comfortable conditions for 

spending time, satisfaction needs for recreation and entertainment, but also 

appropriate transport infrastructure. In the framework of the European project 

―Multimodal cities "(City.Multimodal) in territory of the former factory" VEF "is 

planned implementation of pilot project - ―mobility points‖ - paragraph, 

providing convenient transport connections allowing transfer from car to tram or 

bike, as well as providing a wide range of services (electric vehicle charging 

stations , information stands and etc.) [4]. 

Some investors trying to combine history with modernity for increase the 

attractiveness of the shopping and entertainment malls. As example Akropole 

shopping center is located in historical place - on the territory of the Kuznetsov 

porcelain factory. Therefore, investors have preserved part of the legacy this 

famous factory. 

 

3. Promotion of industrial heritage sites as tourist places of the city 
 

Industrial heritage, being part of the material cultural heritage, defined as  

combination of buildings and artefacts, produced by society using  labor and 

considered sufficient important for preserving them for future generations [1]. 

In Latvia,  heritage is made up of historical factories, industrial devices and 

products, as well as lighthouses, water towers, mills, power plants, roads, bridges, 

railways and many others vehicles. As part of the Estonian-Latvian program 

cross-border cooperation for 2014-2020 project was implemented Revival of 

Industrial Heritage for Tourism Development (Revival of industrial heritage for 

tourism development) [3]. One of the goals of project is popularization of 

industrial heritage sites as tourist places of the city. The project aims to ensure 

that those who have lost their functions buildings and objects of industrial 

heritage turned into new tourist sites and fascinatingly acquainted with their 

history. During the project was made an unique tourist map, which were 

represented not only 26 objects included in the project, but also others industrial 

heritage sites of Latvia and Estonia [2]. 

 

Conclusion 

Latvia has gained significant experience in creating trade communications 

recreational spaces in the former industrial enterprises.  Growing trend in tourism 
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facilities industrial heritage, which provides a good opportunity to preserve and 

demonstrate old industrial buildings, machinery. However, there are still many 

industrial areas of enterprises, ceased their activities in the post-Soviet and later 

period, whose recreational potential requires its implementation. 
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